LAUNCH OF AFFLUENTIAL™
TrendLens™ 2021 SUBSCRIPTION

TO WIN OVER AFFLUENT AND HIGH NET-WORTH CONSUMERS

2020 has been one of the most disruptive and transformational years in recent
history. With 2020 soon in the rearview, marketers who need to optimize their
strategies to reach the evolving affluent and HNW consumer are setting their
sights on 2021. Our TrendLens™ 2021 study is designed to capture the top
trends going into the new year, contrasting them against 2020 and following
how they develop throughout 2021.

TrendLens™ is a complete insights and research program designed for
marketing and insights teams and C-level executives to gain insights into the
latest and emerging trends and perspectives on affluent and HNW consumers
across categories in your key markets:
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Covering KEY Markets

CHINA | SINGAPORE | HONG KONG | JAPAN | KOREA | THAILAND INDIA
MALAYSIA | INDONESIA | AUSTRALIA | UK | FRANCE | GERMANY | USA

The program helps brands with their market segment strategies, delivering
cutting edge data and concise insights on a quarterly basis using our
proprietary Insights Engine and leveraging our LuxeTalk global community.

Please contact Jason@Agility-Research.com to learn more.

AFFLUENT@ agilit)/'.
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AFFLUENTIAL™ TrendLens™ 2021
SUBSCRIPTION DETAILS

AFFLUENT INSIGHTS REPORTS
BY WAVE:

Q1 - Affluent Consumer Insights Report and Data (I)

Latest consumer trends based on interviews with affluent and
HNWI consumers across markets, delivered in a succinct report
and with access to full data through our Insights Engine data portal.

Q2 - Luxury Leader Insights

An update on where industry experts and luxury executives see
2021 heading and what are the key developments and trends to
keep an eye on.

Q3 - Affluent Consumer Insights Report and Data (I)

Update on emerging trends based on fresh consumer interviews
among affluent and HNWI consumers.

Q4 - HNWI Qualitative Insights

We talk to millionaires across markets to understand the latest
trends among this discerning consumer group.

LUXURY LEADER ROUNDTABLES

Exclusive invitations to events held quarterly in
destinations such as Hong Kong, Tokyo, Shanghai,
London, Paris and Singapore. We share our latest
findings on affluent luxury consumers and the
latest luxury themes with leaders across a variety
of luxury brands.

*Quarterly events may be hosted online, in alignment to
social distancing and travel guidelines in each market.

Please contact Jason@Aqility-Research.com to learn more.

AFFLUENT@ ag ,'[,'t)/{ '


mailto:Jason@Agility-Research.com

AFFLUENTIAL™ TrendLens™ 2021
SUBSCRIPTION DETAILS

INSIGHTS DATA ENGINE

The Insights Engine provides 24/7 on-demand access
to key data captured in affluent consumer interviews
with ability to filter data based on metrics, such as, age,
gender, income, wealth, tier, and custom filters.
The Engine gives you the ability to get detailed insights
on different target consumer segments of interest

e throughout the year.

LUXETALK COMMUNITY

LUXETALK is an exclusive affluent market research
community comprised of affluent and HNW
individuals interested in sharing their thoughts on luxury
and travel in exchange for cash, rewards, or
contributions to their favourite charity. LUXETALK is

managed by Agility Research & Strategy.

LATEST INSIGHTS

Despite the Covid-19 crisis;
- Around two-thirds of both US and Chinese respondents prefer the experience

of buying luxury products in store to online

- The “upgrade trend,” for instance, continues, with 54 percent of the HNWI planning to
buy more expensive luxury items

- Significantly more affluent and HNW consumers expect their economic security and
disposable income will all increase over the next 12 months

AGILITY WEBINAR SERIES

Exclusive invitations to our Webinar and Zoom
Analytics Call where our latest findings on luxury
themes and trends on affluent and HNWI consumer
are presented and discussed.
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Please contact Jason@Agqility-Research.com to learn more. ——_—
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AFFLUENTIAL™ TrendLens™ 2021
REPORTING EXAMPLES

| Sena— Mnmnmmmm e
TLAR e '-wavon-nﬂ
Mhh_ ey o Wy 0 rctemse Par spondvg n
O SO, W vl 2 Nawe e wesl reronie
-—.ummouummwom-.
el ared cars 1O par oo,

COSMETICS

Canrwmnin cuvently mcinsm Vo * W "
of decretonany spendeg of Chree Owa -
AFherd dorsirrars. The Nohest waled —
wae b Coametcs post -LOVD Jazen -
e 8 Asten arvets 0 Ou thudly.

ese WD o
The malet shurs Tor cotermicn has
Iaers 0 roos! Askn ey, Ol [P —"
wan 2w only Asar maruet where
rr e " L =]
e watet ace 00 STRTWECD WCH “
e irpact of e pandemic. Ners B o
ATONG tte Asar manat whes o e _
WAl e Sv ConTeinos Gecired. -
Forwn wiveawes the Ngrest decine n
P wabet vham br (oot e e

TREND 23 -,
NEW HOBBIES AND INTERESTS

g GTva s U e SwTE S P D) e Lt TH pettal BT (O o e Ly o ey
e NOCOWE O FosR
Mary Frve semd ®w v by e 1R TODETY W ey

TR W8 00w e ———— . B Tt % s DSy @ W s W ot S AMN
.—————

Please contact Jason@Aqility-Research.com to learn more.
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